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Rethinking social responsibilities views from Milton Friedman, John Mackey, and T.J Rodgers
	Social responsibility is a business approach that contributes to sustainable development by delivering, economic, social and environmental benefits to all its stakeholders. It is a concept with diverse definitions and that is practiced differently by many organization (Aguinis & Glavas, 2017). There is no regulation or legal standing that governs the procedures of social responsibility and private business entities have the discretions to approach this area as they deem fit. Different people have differed on this subject. This piece outlines the propositions made by three prominent people, two businessmen and one accomplished economist on the subject. 
Similarity and contrast of the participants
[bookmark: _GoBack]	John Mackey a businessman opens the debate by criticizing the assertion of Friedman that the only social responsibility of a business is to engage in activities that make a profit while staying within the rules of the game and avoiding fraud and deception. According to Mackey, the business exists to give value to all the stakeholders. According to him, maximizing profits gives satisfaction to the shareholders only while neglecting the other constituents of the business. The life of the company, he asserts, should be determined by each the stakeholders – the employees, customers, suppliers, and the community. He states that the primary concern of the business ought not to be increasing the value of the shareholder, the customer should be kept ahead of the investor. Profits are means by which the company should use to improve quality and increase the welfare of society. Never, should it be a primary concern nor an end by itself. He says that care should not be extended to employees only but to all the stakeholder. He believes that social responsibility programs are good for the business as they help make more profits in the wrong run, however, should the programs fail to generate income for the business, such activities should not be dropped. To sum it up, he explains that human nature is not all about self-interest, there is a place for values such as love, kindness, empathy and those are a strong motivation for social responsibility. 
	Milton Friedman differs with John Mackey. Accordingly, he states that a business priority ought to be making profits and thus increasing the value of shareholders. He does not object social responsibility but brings about aligning the social responsibilities in such a manner that they are beneficial to the shareholders in the long run. He quotes Adam Smith preposition that when an individual is pursuing his own interest, he helps promotes the welfare of the society more than when he intends to do it. To him, social responsibility is as a byproduct of the selfish interest of the shareholders. He sees corporate philanthropy as a means to eliminate the corporate tax and as such a selfish act.
	T.J Roberts is of the view that a business main reason for existence is profit maximization. He opines that the shareholders being the owners of the business, priority should be made to increase their value. He does not oppose social responsibility but only to the extent that they will lead to a long term increase in the value of the shareholders. 
	One outstanding similarity between the three, is they agree that social responsibility is a good thing for the business. Even though they differ on the manner of how it should be done and the reasons for which it should be done, they are in consensus that it is beneficial to the business in the long run. Another point they agree is the need for business to make a profit, they agree that the value of investors should ultimately increase. They only differ on whether to prioritize it or not. 

Relating each perspective to the types of corporate social responsibilities
	T.J Roberts arguments relate to the fiscal CSR, according to him organizations that give charity are trying to avoid taxation. Fiscal CSR is where corporations give charity in order to be exempted from tax. Friedman views could be seen inclining towards the unifying CSR. To him, CSR should be pegged to the objectives of the business. CSR should be able to serve the business interest while still improving the welfare of society. This is illustrated by his quote of Adam Smith to the effect that pursuing one’s self-interest ultimately increases the welfare of the society. He further refers to hypocrisy providing charity without acknowledging long term impact on the interests of the shareholders. John Mackey demonstrates giving and collective CSR. He is willing to continue with the social responsibilities even if there is no impact of it on the business. His view of the nature of man having empathy and who can gain satisfaction by helping his fellow being without any expectation cements this view of giving CSR. That he declares that every business which is serious in doing business should take part in social responsibilities prove that the collective CSR aspect.
The participant I agree with most
	According to the article, I find John Mackey as the most agreeable participant. This position is to inform by his argument about man which I find most true. First, he does not dismiss the essence of profits maximization in the business, he sees it as a means to continue carrying out acts that are helpful to the society, namely providing healthy meals to people around the globe. I also find it true his assertion that human beings are naturally inclined to help and can help without expecting anything in return. It is especially true when they are helping the disabled, the only motivation is their natural feeling of empathy and mercy, because organizations are run by men, they can take part in charity activities without expecting anything. Lastly, he also agrees that in a way social responsibility boosts the profits of a business in the long run but he is quick to dismiss this as the motive, by doing that he does not act like a hypocrite and he presents himself as a moral human being who is concerned with others.
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